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Production

s; not attractive yet for youth

i development, smart
g, training young farmers, modernization, exports

>oer farms

internet & direct sales is clearly growing

retirees embrace modern farming & direct sales

is still too many middlemen, no efficient logistics,
are relatively high

More direct sales will effect costs, efficiency & prices



AAGRO & IT

Consumer

d: €69 min , in 2015: €100 mln agro products sold
> in total

ion of direct shopping is lower price, quality &
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Production
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y for information to &

ning of farmers

ing number of farmers use internet, mostly for
nent information, training etc.

es are increasing; individual farmers or through
5 cooperations



AGRO & IT

Consumer

on of direct shopping is easy use, speedy delivery of
oducts, food safety & variety of organic products
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Opportunities

irts to de I use is increasing
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promising

s agro export to China ao due to FTA’s

. Tsai seeks agricultural reform for export
ucture good; needs consultancy on Agro-IT



